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メイベリンニューヨーク専属 メイクアップディレクター
MIZU

2009年7月
メイベリンニューヨーク専属メイクアップディレクターに就任した、
NY在住の日本人メイクアップアーティストMIZU。

仙台出身のMIZUは、美容専門学校を卒業後まもなくニューヨークに拠点を移す。Peter PhilipsやMark 
Carrasquilloなどメイクアップの巨匠の元で修行を積んだ後に独立。

その後、彼の型にとらわれない洗練されたメイクアップ方法が国内外問わず、多くのカメラマン・編集者の支持
を得る。最近では、国内外の主要モード誌のメイクアップ・ファッションページを担当する他、ウエラやエイボン
などの広告キャンペーンも幅広く手がける。

日本におけるメイベリンニューヨークのメイクアップディレクターとして就任後には雑誌の撮影、商品開発など
幅広い活動に携わる。また、ニューヨークに始まり、今後は東京でのメルセデス・ベンツファッションウィークの

コレクションでのバックステージの参加など、その活躍は国内にとどまらず海外においても高い評価を受けて
いる。デザインやクリエイションに対する妥協のない姿勢で才能を発揮している。



Maybelline New York Make up Director 
MIZU

Mizu hails from Sendai, the city of trees located in Japan’s Tohoku province. After completing his education in 
Japan, Mizu re-located to New York where he continued to hone his talent under the expert tutelage of make-
up luminaries’ Peter Philips and Mark Carrasquillo.

Mizu’s versatility and serenity have made him a favorite among editors and photographers alike. His diverse 
aesthetics; from flawless polished beauty to kaleidoscopic fantasy make him an integral part of any 
collaboration.

Mizu’s work has graced the pages of many cutting edge magazines internationally and his advertising and 
beauty clients include: Wella, Avon, PHI and Osklen.

Mizu became the make-up director for Maybelline New York for Japan in July 2007.
He has expanded his make-up activities into various forms of creation, including magazine shoots, product 
development, and backstage involvement with collections for the Mercedes Benz Fashion Week in New York 
and Tokyo. With his fresh young talent, passion and creativity for make-up goes beyond the boundaries of 
expression.



＜ACTORS, MODELS. etc＞ 俳優・モデル・その他
Alexa Chung(アレクサ・チャン) Ines de la Fressange（イネス・ド・ラ・フレサンジュ） Nana Katase（片瀬那奈）
Keren Ann（ケレン・アン） Madeleine Albright（マデレーン・オルブライト） Nao Matsushima （松島奈緒）
Meaghan Smith（メーガン・スミス） Mayu Tsuruta （鶴田真由） Nanase Aikawa （相川七瀬）
MARIE （マリエ）
etc

＜MEDIA＞媒体誌
MAX(独) Men’s Vogue（米） Seventeen（米）
Surface（米） Vanity Fair（米） VIBE（米）
Vogue（仏） W Magazine（米）
WWD（米）
etc



Elle Mexico



Fashion Week TOKYO KICK OFF EVENT 
MAKE UP SHOW by MIZU

ファッション・ウィーク東京 キックオフパーティ
MIZUによるメイクアップショー



MAYBELLINE NEW YORK presents…
Fashion Week TOKYO 2014 S/S KICK OFF PARTY

SPECIAL MAKE UP SHOW by MIZU
The main event of the evening was a special make up show by MIZU. The guest model was DIANA CHIAKI, a famous 
model/blogger.  MIZU used Line and Design Lip Liner 105 for eyebrows,  Volume Express the ROCKET for eyelashes, and 
Lip Polish Liquid RD808 for lips and the audience enjoyed his talk about the product, how to, and makeup trends.



Fashion Week TOKYO 2013 S/S KICK OFF PARTY
SPECIAL MAKE UP SHOW by MIZU



Fashion Week TOKYO 2014 S/S Collection Backstage
MAKE UP LEAD by MIZU

ファッション・ウィーク東京 2014 S/S
MIZUによるバックステージメイク



MAYBELLINE NEW YORK Supporting Brands 
Oct.14-19

Hall A : 500～600 guests   HALL B: 180～250 guests
※ A DEGREE FAHRENHEIT : Product support
A DEGREE FAHRENHEIT’s make up  will be  lead by  Rika Matsui.

Date Time BRAND DESIGNER Venue

10/14（Mon） 14:00 / 17:00 MISSONI Angela MISSONI Hikarie Hall A

10/15（Tue）

10:30 motonari ono Motonari Ono Hikarie Hall B

15:30 DRESSEDUNDRESSED Takeshi Kitazawa / Emiko Sato Hikarie Hall B

16:00 A DEGREE FAHRENHEIT（product support）※ Yu Amatsu Hikarie Hall A

10/17（Thu） 10:30 LAMARCK Shinsuke Morishita Hikarie Hall B

16:00 CHRISTIAN DADA Masanori Morikawa Hikarie Hall A

20:30 ATSUSHI NAKASHIMA Atsushi Nakashima Hikarie Hall B10/18 (Fri)

10/19（Sat） 20:00 alice auaa Yasutaka Funakoshi Hikarie Hall B



Designer  Angela Missoni

Brand official HP http://www.missoni.com/

Designer Profile

Born in December 26, 1958, in Mirano.
She is a mother of three children.
Joined Missoni in 1978 as an assistant of her mother, Rosita Missoni.
In 1992, she released her own collection, "Angela MISSONI". This collection was 
continued till 1997 A/W. She became an responsible individual for the advertisement 
department of Missoni in 1995, and renovated the image of MISSONI by appointing 
Mario Testino a photographer and Carine Roitfeld an art director.
She has been in the responsible position of creative director of MISSONI since 1998 
S/S women's collection.

Brand Profile
Tied to the aesthetic innovation and technical invention that have always changed the 
identity of knitwear, Missoni is one of the best known, loved and recognized fashion 
and design brands in the world. Missoni style is the result of a partnership between 
two people. Tai and Rosita decided to set up a knitwear business in the sixties, and 
were soon at the cutting edge of Italian fashion. Missoni inaugurated and affirmed an 
unmistakable way of dressing and living: with a colorful “put-together” of zigzag 
motifs, stripes, waves and slub yarns in a patchwork of geometric and floral jacquard. 
The couple started a family and their children Vittorio, Luca and Angela, the brand’s 
creative director since 1996, grew up in direct contact with their parents’ work. Closely 
involved with the business, they took on increasingly responsible roles, becoming co-
creators in a project that continues to seduce and excite today. Missoni is now one of 
the best representatives of Italian fashion and design excellence around the world. 
With its pioneering multicolored aesthetic vision, it continues to influence the 
contemporary lifestyle, thanks also to the success of the Missoni Home line 
inaugurated in Edinburgh and Kuwait City at the Missoni Hotels.

【10/14 14：00/17:00 Hikarie Hall A】 this is the first time Maybelline NY is sponsoring backstage



Category Product Price

Eye Liner Lasting Drama Gel Liner 1260 yen

Face
Super Mineral Liquid Long Keep
Pure  Mineral BB Powder

1995 yen
1680 yen

Cheek Dual Color Blush 02 840   yen

Lip Baby Lips Dr.ResQ 525   yen

【MISSONI MAKE UP】

THEME:
Pop’n-exotic Phantasy

The makeup for missoni was ‘’ Pop 
and Exotic Phantasy”.  Using the 
same make up as Milan, MIZU used 
his magic to create the dramatic eye 
look. Strong eyeliner was  the eyes 
using drama gel liner. Eye line was 
drawn on top eyelid and inner half of 
lower eyelid. Other parts were 
minimal but the face was finished 
matt with Super Mineral Liquid Long 
Keep and Pure Mineral BB Powder 
base. Lips had no color but added 
moisture with Baby Lips Dr.ResQ . 



【MISSONI PHOTOS】



Designer   Motonari Ono

Brand official HP http://www.motonari-ono.com

Designer Profile

Ono went to Mejiro Design School during 2000 and 2002. From 2002, he started at 
London College of Fashion Foundation(LCF) where he graduated with honors in June 
2003. In September 2003, he enrolled in Royal College of Fine Art Antwerp where he 
left shortly after to work for Bora Aksu, a London designer. In 2004, he joined Bora 
Aksu as a chief pattern-maker. After returning to Japan in 2006, he established 
motonari ono.He was elected the finalist of mango fashion award 3rd edition in 2010.

【10/15 10：30 Hikarie Hall B this is the fifth time Maybelline NY is sponsoring backstage

http://tokyo-mbfashionweek.com/jp/brands/views/motonari ono


【motonari ono MAKE UP】

THEME:
FETICISM

Feminine look was created using pink 
Color tatoo over eyehole and adding 
the glowy look with Lip Polish Liquid 
pink color as eyeshadow. The eyes 
were then sharpened by using Hyper 
Glossy eyeliner with the ends in 
diamond shape, which was the same 
shape as all the stocking design from 
his collection. 

Category Product Price

Eye Shadow
Lip Polish Liquid PK803.OR802
Color Tatoo PK-1

1575 yen
1050 yen

Eye Liner Hyper Glossy Liquid Liner BR-1 1260 yen

Mascara
Volume Express Magnum Cateyes Waterproof   
Mascara BR-1

1260 yen

Face
Super Mineral Liquid Long Keep
Pure Mineral Glow

1995 yen
1785 yen

Lip Water Shiny Milky BE-611,OR615 945 yen



【motonari ono PHOTOS】



Designer  Takeshi Kitazawa / Emiko Sato

Brand official HP http://www.dressedundressed.com/

Designer Profile

Opened CANDY boutique shop in Tokyo in 2006, serving as the opening director and 
buyer before going independent.

Brand Profile

2009: Established DRESSEDUNDRESSED.
2011: Exhibited at TRANOI SHOWROOM in Paris under the TOKYO EYE project.
2012: March: Presented 2012 A/W Collection at own runway show at Mercedes-Benz 
Fashion Week TOKYO. May: Selected as a Show Case Designer at Singapore Fashion 
Week “Blue Print” which features noteworthy designers worldwide. Participated in the 
opening show and exhibition.
October: Nominated by VOGUE Italia chief editor Franca Sozzani as the Japan national 
finalist as special entry for the International Woolmark Prize.
October: Presents 2013 S/S Collection at own runway show at the belle salle SHIBUYA 
GARDEN.
November: Selected as JFW-JC PIGSKIN SHOW designer, presenting at the PIGSKIN 
SHOW.

【10/15 15：30 Hikarie Hall B】 this is the first time Maybelline NY is sponsoring backstage



【DRESSEDUNDRESSED MAKE UP】

THEME:
STARLINGS

Clean and natural make up. Face was finished with 
BB Watergel foundation topped with Pure Mineral 
Glow Powder.  
Eye brow was brushed and was added where 
necessary.  Hyper Sharp Liner Soft black was used to 
fill in the eyebrows where necessary. .“beauty of not 
doing” says Mizu.

Category Product Price

Eye Liner Master Liner Slim BR-1 1050 yen

Face
Pure Mineral BB Water Gel
Pure Mineral Glow

1260 yen
1785 yen

Lip BABY LIPS PINK GLOW 315 yen



【DRESSED UNDRESSED PHOTOS】



Brand A DEGREE FAHRENHEIT

Designer Yu Amatsu

Brand official HP http://a-deg.com/

Designer Profile

After graduating from Fashion school, Yu Amatsu moved to New York in 2004 where 
he worked as a pattern maker for brands like Jen Kao and Marc Jacobs and has won 
the Gen Art International Design Competition twice. 

Brand Profile

Amatsu's skills as a pattern maker can be seen from his intricate details and the 
beautiful structure of his clothes. He aspires to create clothes with a message, and to 
bring the wearer’s individual value to a higher level.

【10/15 16：00 Hikarie Hall A】 this is the 3rd time Maybelline NY is sponsoring backstage



【A DEGREE FAHRENHEIT MAKE UP】

THEME:
1652°F／900℃
Volatilization

Make up lead by Rika Matsui, famous make up 
director in Tokyo who does many work with 
different magazines. Make up by Rika Matsui. 
The collection was made with bright summer 
orange. To match the collection, pink eye makeup 
was used with pink color tatoo topped with pink 
powder.   Lasting Drama Gel Liner brown was used 
with Pink fake lashes.  Strong pink eye makeup 
was completed with beige tone lip stick, Water 
Shiny Milky BE611. 

Category Product Price

Eye Shadow Color Tatoo PK-1 1050 yen

Eye Liner Lasting Drama Gel Liner BR-1 1260 yen

Mascara Lashionista 1260 yen

Face
Super Mineral Liquid Long Keep
Pure Mineral Glow

1995 yen
1785 yen

Cheek Dual Color Blush 02 840  yen

Lip Water Shiny Milky BE611 945 yen



【A DEGREE FAHRENHEIT PHOTOS】



Designer  Shinsuke Morishita

Brand official HP http://lamarck-tokyo.com/

Designer Profile

After graduated from a university, entered Bunka Fashion Guraduate University, via 
Bunka Fashion College. While in BFGU, presented exhibitions and shows in Paris, Wien 
and Russia. The brand has started in 2011 at the same time as guraduated from BFGU.

Brand Profile

"Progressive Evolutuion" is the concept of the brand which is what the naturalist, Jean-
Baptiste Lamarck had proposed. With this keyword, It aims to suggest clothes that 
enable to discover something new in yourself, in the stream of drastically changing era 
and matters.

【10/17（木）10：30 Hikarie Hall B】 this is the first time Maybelline NY is sponsoring backstage



【LAMARCK MAKE UP】

THEME:
UBIQUITOUS EXPRESSION

Sweet natural look was created for Lamarck collection. 
His collection is very simple and clean yet the hair styling 
was very highfashion.  Make up was created to bring the 
clothes and the Hair together to make the full look. 
Interesting make up technique used was using the pinkbeige 
lip liner (Line and Design Lip Liner 102)as eye liner. This 
added the sweetness to the eyes. Jellly Glow Cheek 05 was 
then added along with Pink Beige color lips mixing 2 colors 
of Water Shiny Milky (BE611 and PK623) and a bit of Lip 
Polish Liquid OR802 in the middle. 

Category Product Price

Eye Brow
Master Brow
Fashion Brow Coloring Mascara

840 yen
1260 yen

Eye Shadow Color Tatoo BE-1 1050 yen

Eye Liner Line and Design Lip Liner 102 630 yen

Mascara Lashionista 1260 yen

Face Super Mineral Liquid Long Keep 1995 yen

Cheek Jelly Glow Cheek 05 630 yen

Lip
Water Shiny Milky BE-611,PK623(N)
Lip Polish Liquid PK803.OR802

945 yen
1575 yen

Nail Color Show Nail 150 525 yen



【LAMARCK PHOTOS】



Brand CHRISTIAN DADA

Designer  Masanori Morikawa 

Brand official HP http://www.christiandada.jp/

Designer Profile

Masonori Morikawa worked as personal assistant with 「CHARLES ANASTASE」, and 
independent from 2007. After back in japan, launched fashion label 「LIVRAISON」 with 
friend. Left the that label in 2009, started 「CHRISTIAN DADA」 from 10A/W season. 

Brand Profile

Launched label from 10A/W. Also started first womens collection & Runway show 
from 11A/W, Made costume for "LADY GAGA" at MTV AID JAPAN AWARD 2011.

【10/17 16：00 Hikarie Hall A】 this is the second time Maybelline NY is sponsoring backstage



【CHRISTIAN DADA MAKE UP】

THEME:
DEFECTIVE

His theme this season was “DEFECTIVE”. The show 
was structured with 9 boys model and 2 girls 
model.  Each one of them had a different 
characteristics and looks so all the make up were 
different.  Mizu used Super Mineral Foundation as 
a base and used Pure Mineral Glow or BB Powder 
to give the glowy or matt look on the boys. 
For girls, Hyper Sharp Liner  S was used to create 
the sexy cateyes look for one girl.  The other girl’s 
eyeshadow was in layers using color in BE1 topped 
with BR Hyper Cosmo and partially smudged with 
Lasting Drama Gel Liner Br.  The eyes were then 
strengthened with Master Liner Bk lining inside 
eyes. Lips were very minimal in beige tone using 
Water Shiny Milky BE611. 

Category Product Price

Eye Brow Master Brow 840 yen

Eye Liner Hyper Sharp Liner S 1260 yen

Eye Shadow Hyper Diamond Shadow AS-1 1260 yen

Mascara Volume Express Rocket 1470 yen

Face
Super Mineral Liquid Long Keep
Pure Mineral Glow

1995 yen
1785 yen

Lip Lip Polish Liquid OR802 1575 yen

Category Product Price

Eye Brow Master Brow 840 yen

Eye Liner Master Liner Slim BK-1 1050 yen

Mascara Volume Express Rocket 1470 yen

Face
Super Mineral Liquid Long Keep
Pure Mineral Glow

1995 yen
1785 yen

Lip Water Shiny Milky BE-611 945 yen

＜LOOK1＞

＜LOOK2＞

＜LOOK1＞

＜LOOK2＞

＜LOOK1＞



【CHRISTIAN DADA PHOTOS】



Brand ATSUSHI NAKASHIMA

Designer     Nakashima Atsushi 

Brand official HP
http://www.atsushinakashima.com/

Designer Profile

After graduated from Nagoya Fashion College in 2001, Atsushi Nakashima entered 
New Lead Factory. He won the 20th Onward Fashion Grand Prix. and moved to Paris in 
2004, scouted by Jean Paul Gaultier to work as his assistant.. From 2009, he has been 
in charge of a new diffusion line until he came back to Japan in 2011.

【10/18 20：30 Hikarie Hall B this is the fourth time Maybelline NY is sponsoring backstage



【ATSUSHI NAKASHIMA MAKE UP】

THEME:
NEW GEOMETRY

This was our 4th time supporting ATUSHI 
NAKASHIMA. The theme of the collection was 
‘New Geometry’.  His collection is famous for his 
stable structure and his way of expressing the 
beauty of structure.  This collection was his first 
collection to launch men’s RTW.   The make up 
had a shiny finish. Using the new BB Moist Cream, 
it was a very natural finish.  The point was line up 
the clothes’ structure with the eyebrows.  The 
eyebrows were very distinct using Master Brow. 
Hyper Cosmo Shadow BU-1 was used slightly over 
the eyelids to match the collection which carried 
many spacy blue clothing. 

Category Product Price

Eye Brow Master Brow 840 yen

Eye Shadow Hyper Cosmo Shadow BU-1 1050 yen

Face
Pure Mineral BB Moist
Eye Studio Pencil Eye Lliner 10

1470 yen
840 yen

Nail Color Show Nail S340 525 yen



【ATSUSHI NAKASHIMA PHOTOS】



Brand  alice auaa

Designer   

Yasutaka Funakoshi 

Brand official HP http://www.alice-auaa.co.jp

Designer Profile

1964 Born in Kobe City, Hyogo Prefecture 1995 Launches alice auaa 1996 Stage debut 
as new designer at Osaka Collection (“spiritual release and physical restraint”) 1997 
Joint show overseas at Osaka Collection 1998 Special participation in Osaka Collection, 
participation in Fukuoka Asia Collection 1999 Special participation in Osaka Collection, 
starts designing costumes for musicians, etc. 2010 Collection at Q-coat at Tokyo Marui

【10/19 20：00 Hikarie Hall B】 this is the third time Maybelline NY is sponsoring backstage

http://tokyo-mbfashionweek.com/jp/brands/views/alice auaa


【alice auaa MAKE UP】

THEME:
Sleeps in water

The designer Funakoshi has a unique sense of 
art to create his collection each season. 
The story of this season as about a girl who died 
accidentally in water. Each look is a different a 
character in his show. As the story took place 
inside water, all the models were finished in 
clear white.  Using Dual Color Blush with Open 
Eye Look BU-1 eye shadow on the cheeks, it 
gave a hint of brightness to the face.  Pink eye 
shadow was added with Hyper Cosmo PK-1 to 
add the feminine-ness to the looks. Full body 
was also painted in clear white. 

Category Product Price

Eye Shadow
Hyper Diamond Shadow PK-1
Hyper Cosmo Shadow PK-1

1260 yen
1050Yen

Cheek
Dual Color Blush 04
Open Eye Look Shadow BU-1

840   yen
1260 yen



【alice auaa PHOTOS】



Fashion Week TOKYO  Press Coverage
2014 SS INVITED MEDIA / PAST EXPOSURES（2013 SS-2014 SS）

ファッション・ウィーク東京
メイベリンニューヨークによるメディア露出
2014 SS 招待メディア / 過去の雑誌掲載（2013 SS-2014 SS）



Maybelline New York Backstage Support Brands: 8 brands 

Missoni, CHRISTIAN DADA, motonari ono, ATSUSHI NAKASHIMA, alice auaa, 

A DEGREE FAHRENHEIT , DRESSEDUNDRESSED, LAMARCK

Maybelline New York guests: 13 media 

Fashion Week TOKYO 2014 S/S INVITED MEDIA

+ over30 power bloggers, influencers,artists, writers, etc…



Fashion Week TOKYO 2014 S/S INVITED BLOGGERS

MAI SASSY GIRL (blogger) 90000PV/M
http://maisassygirl.blogspot.jp/

TIGER
http://ameblo.jp/emi315/

COI (ELLEgirl blogger)
http://ellegirl.jp/blogs/coi/

MELODY YOKO (model)
http://ameblo.jp/melodyyoko/ /

MISHA JANETTE (blogger)
http://mishajanette.com/

RIN RIN DOLL (blogger)
http://ameblo.jp/angel-rinrin/

YURI(Scawaii Blogger)
http://ameblo.jp/darayunya/

MAYU(NYLON  blogger) 
http://ameblo.jp/nylongirl27/

MOMOKA (model)
http://ameblo.jp/narushimamomoka/

Total Attendees : 10-14 Bloggers at each show

http://maisassygirl.blogspot.jp/
http://ameblo.jp/emi315/
http://ameblo.jp/emi315/
http://ellegirl.jp/blogs/coi/
http://ameblo.jp/melodyyoko/
http://maisassygirl.blogspot.jp/
http://mishajanette.com/
http://ameblo.jp/angel-rinrin/
http://ameblo.jp/angel-rinrin/
http://ameblo.jp/angel-rinrin/
http://ameblo.jp/darayunya/
http://ameblo.jp/darayunya/
http://ameblo.jp/nylongirl27/
http://ameblo.jp/narushimamomoka/


Fashion Week TOKYO 2014 S/S on FOX TV 

http://www.youtube.com/watch?v=dfeqGTPXNIU&list=PLiQmOwZydoFKZSySfaDdnRdAT6XjF_mQF
2013-14 AW

http://www.youtube.com/watch?v=dfeqGTPXNIU&list=PLiQmOwZydoFKZSySfaDdnRdAT6XjF_mQF
http://www.google.co.jp/imgres?imgurl=http://jp.techcrunch.com/wp-content/uploads/iTunesArtwork@2x.png&imgrefurl=http://jp.techcrunch.com/archives/jp20120911new-youtube-ios-app/&usg=__0LxA6hBeytWpeTj-RNXiTh7I1Lo=&h=1024&w=1024&sz=64&hl=ja&start=1&zoom=1&tbnid=-poxIPs_h_a2cM:&tbnh=150&tbnw=150&ei=pf7SUJyfGKTJmAXwhIHgBQ&prev=/search?q=you+tube&um=1&hl=ja&sa=N&gbv=2&tbm=isch&um=1&itbs=1


Fashion Week TOKYO 2014 S/S 



Fashion Week TOKYO 2014 S/S 

Fashion Press, BEAUTY NEWS TOKYO, WWD.com,TOKYO FRONT LINE and more…



Fashion Week TOKYO 2013-14 A/W 



Fashion Week TOKYO 2013 S/S 



Fashion Week TOKYO 2013 S/S 



Fashion Week TOKYO 2013 S/S 


